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Addition to the MSBA School Wellness Policy 

III. Guidelines 

F. Healthy Concessions 

1. Concessions sales at school-related events will be supportive of healthy eating and physical 
activity by emphasizing the sale of healthy foods or non-food items. 

2. The superintendent, with the assistance of the School Health Council, will create and promote a 
list of healthy food and non-food items recommended for sale at concessions stands.  

3. Groups should strive to have at least 50% of available concessions items be healthy or non-food, 
and should price those options lower than less healthy foods when possible. 

4. Listed healthy foods will meet the Institute of Medicine (IOM) Nutrition Standards for Foods in 
Schools.
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5. The district will disseminate a list of healthy fundraising options as a resource to groups 
responsible for concession sales. 

6. The district will make external organizations using school property aware of the policy regarding 
fundraising with food and beverage items and will encourage them to adopt the same policy.
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Healthy Concessions Guidelines 

 More than 50% of foods and beverages must meet the Institute of Medicine (IOM) Nutrition Standards for 
Foods in Schools.
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 Healthier and/or non-food items should be priced lower than less healthy foods when possible.
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 Healthy items will be placed at eye level for small children.
23

 

 Marketing strategies and advertisements, such as signs, posters, and table tents, will be used to highlight 
healthier items as compared to less healthy options.
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 Menu items that meet the IOM Nutrition Standards 

will be starred or otherwise highlighted in a way that makes it easy for customers to determine which items 
are healthier.  

 The school and/or groups providing concessions will provide a means for customers to give feedback on 
which healthy options they like best.
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